Bloomsburg, Pennsylvania

Downtown Bloomsburg, Inc.,
Mission Statement

Downtown Bloomsburg, Inc. (DBI) will bring
together diverse community interests and
resources to promote the economic vitality,
architectural heritage, and cultural vibrancy of the
Downtown commercial district for the benefit of
greater Bloomsburg.

Downtown Bloomsburg, Inc.,
Activities

•
•
•
•
•
•
•
•

Courthouse Plaza
Renaissance Jamboree
ArtFest
Destination Blues
Halloween Window Painting
Santa’s Cottage
Façade Grants
Small Business
Incubator/Support Services

Plan Development Team
Firms
Facility Design & Development, Ltd. is a full service architecture,
planning, and interior design firm with offices in New York City, and
Northeast Pennsylvania. The firm has a regional focus, and has a client
base that spans throughout Pennsylvania to Boston, Massachusetts.
Facility Design & Development is a corporation with licenses to provide
architectural services in nine states. The firm’s principal strengths are
design-sensitive and technology-driven environments.
Larson Design Group is an emerging national Architecture,
Engineering, and Survey Firm. The employee-owned company teams with
clients to provide responsive, innovative solutions to facility,
transportation, land development, and environmental needs.
The Danter Company is a national independent real estate research
and consulting firm providing market research and demographic
information in a variety of commercial markets. The Danter Company has
completed over 17,000 studies in all 50 states, Canada, Puerto Rico, the
Virgin Islands, and Mexico.

Regeneration Principles
For Health Urban/Downtown Centers

1. Promote Diversity of Use: Wide mix of functions that are mutually supportive, to establish and maintain lively
business and leisure environment. Offer people a wide variety of reasons to visit and stay in the Downtown,
throughout the day and evening.
2. Encourage Compactness: To promote pedestrian activity and use. Avoid sprawl; reinforce historic business center.
3. Foster Intensity of Development: Height, scale, and density; enable development economics and contribute to
vibrancy, urban feel, critical mass, etc.
4. Provide for Accessibility: Vehicular access and parking must be convenient and efficient. Pedestrians must be
given clear priority to encourage use and enhance experience of the downtown.
5. Build a Positive Identity: Perpetually market and incentivize programs/uses that relate positive experiences,
desirable places, and a positive identity to the downtown. Community-wide cooperation and cross-marketing,
increased involvement, events, pride, etc.

“If you plan cities for cars and traffic, you get cars and traffic.
If you plan for people and places, you get people and places.”
- Fred Kent

Specific Areas of Focus
Comprehensive approach to revitalization

•
•
•
•
•
•

Infrastructure & Amenities
Property Improvements
Retail Strategies
Housing
Encourage Development
Stakeholder Engagement

Sidewalk Analysis
• Better signage for
pedestrians and
motorists
• Better lighting
• Outdoor seating
• Bike racks
• Additional shrubs &
planters
• Parklets
• Improved/Additional
crosswalks

Market Square
Proposed Improvements
•

Overview
Proposed changes to Market Square are designed to
improve the existing public square of Bloomsburg and its
current conditions. As a main focal point in downtown,
Market Square establishes and helps give Bloomsburg an
identity.

•

Design Elements
•
•
•
•
•
•
•

Increase sidewalk widths for pedestrians.
Additional trees and planters.
More greenscape, especially around the monument.
Material change for areas of parking which create a
visual boundary.
Improved crosswalks utilizing different materials and
shortened lengths for safety.
Corrected driving lane widths.
Islands on Market Street increasing greenscape and
crosswalks.

Proposed Roundabout
Main St. & East St.
•

Design Elements
•
•
•
•

•

Increase safety and additional crosswalks for pedestrians
at intersection.
Improved safety of motor vehicles.
Utilize various materials including brick for perimeter.
Increased greenscape.

Research
•

•

•

•

The FHWA Office of Safety identified roundabouts as a
Proven Safety Countermeasure because of their ability
to substantially reduce the types of crashes that result in
injury or loss of life by 78-82% when compared to
conventional stop-controlled and signalized
intersections.*
Before any roundabout is built, existing conditions of the
intersection should be studied and looked at in terms of
safety, traffic volume, and size.
If an intersection can be significantly improved by a
roundabout, has adequate room and enhances the
overall downtown then it should be looked at as a
solution.
Just meeting PennDOT standards does not mean it is the
ideal solution for every intersection and should be
thoroughly looked into.

* From U.S. Department of Transportation Federal Highway Administration

Streetscape Improvement Project
Penn Street - Summer 2017

•
•
•
•

Collaboration between
Bloomsburg University Foundation
Geisinger-Bloomsburg Hospital
Town of Bloomsburg

Renderings do not necessarily represent the final design.

Sidewalks
Improved lighting
Plantings
Road repaving

Traffic-Calming Analysis
Street Section

Downtown Bloomsburg’s sidewalks, including Main Street, are currently operating as seen in the above section. The sizes and scale of the
section are an average of existing conditions, but varies some throughout the blocks, including sizes of service/walking zones and building
setbacks. Also, service zones remain largely empty with exception to parking meters, trash receptacles, trees, and street lamps.

Traffic-Calming Analysis
Street Section

In this potential strategy, existing conditions of Main Street are enhanced by slightly reducing the width of the driving lanes to create a median
for traffic calming, additional lighting, and pedestrian safety. The median may fluctuate in size depending on current circumstances. Also, the
service zones introduce seating, wayfinding signs, and other amenities to enhance pedestrian experience within downtown Bloomsburg.

Parking Management
•

•

•

•

Improved Wayfinding and Parking Signage
•

This is crucial for Bloomsburg as 71% who took the parking survey view parking in downtown
to be frustrating to very frustrating. *(Town of Bloomsburg Parking Study)

•

This should also include maps and information on parking available to the public. Should be
located in the chamber of commerce as well as businesses.

Enhanced Changes to Parking Enforcement
•

Communities that use enforcement staff as ambassadors and inform rather than solely ticket
have happier customers, and usually create as much ticket revenue.

•

Violation tickets should provide helpful information such as parking locations, how to use
meters, costs, etc.

•

Parking enforcement should participate in regular meetings to locate areas of confusion,
those needing improvement, and fixing regulations. Also, they should work with businesses in
downtown to locate issues.

•

Carry maps and information for assisting visitors to the Town of Bloomsburg.

Parking Technology
•

Meters should introduce new technologies that allow users to pay by credit or debit card and
get a receipt of purchase. Works in conjunction with coin operation.

•

Another option is to install a parking kiosk per block, instead of multiple meters, which prints
out a receipt that is placed on the dashboard of a car.

•

Should be done as a gradual investment as downtown Bloomsburg’s parking grows.

Reevaluate Parking Permit Program
•

•

Yearly Parking Reports
•

•

As the parking analysis of Bloomsburg shows, permit parking is underutilized with 85% of cars
with no town permits. *(Town of Bloomsburg Parking Study)
Develop a yearly program to analyze parking in downtown Bloomsburg. Create data reports to
help achieve a parking ratio of 70-85%, which is ideal (equals roughly 1-2 in every 8 parking
spaces is available).

Public Transit System
•

Bloomsburg should improve their public transit system by extending routes.

•

Also, the town should be utilizing a shuttle system for large events in the downtown from
overflow lots.

Potential Strategies
West & East Pine Ave.
•

Currently
•

•

Potential Future Use
•

•

West and East Pine Avenue in downtown Bloomsburg
currently exists as macadam for vehicles to get to
parking areas and/or delivery to buildings.

Remain as a functional road but enhanced for
pedestrian usage, safety, and events.

Improvements
•
•
•
•

•

Marked roadway for visitors.
Parking lot lighting and lighting in alleyway.
Parking and wayfinding signage for visitors.
Burying electric poles for improving pedestrian and
electrical safety, as well as aesthetics in the
downtown.
Utilizing areas for vendors and customers during
downtown events/ festivals (in coordination with the
Entertainment District).

Potential Strategies
Lightstreet Road
•

Currently
•

•

Potential Future Use
•

•

Lightstreet Road is a heavy traffic corridor in and out
of downtown Bloomsburg and is an extension right
off of Main Street.

A welcoming entryway into downtown Bloomsburg
improved for visitors, students, and town locals alike.

Improvements
•
•
•
•
•

Additional greenscape, including trees and shrubs.
A ‘Welcome to Bloomsburg’ sign and ‘Downtown
Bloomsburg’ sign.
Burying electric poles for an ‘orderly’ feel.
Parking and wayfinding signage within the downtown
for visitors.
Enhancing sidewalks and increased widths if possible.

Proposed Pocket Park
•

Overview
The proposed Pocket Park is designed to help respond to
Bloomsburg’s need’s for greenspace and parks as well as
public gathering space for the community. Planned to be
an attractive amenity enhancing the public realm in
downtown for people to enjoy during all hours of the day.

•

Design Elements

•
•

Smaller, more personable trees.
Seating areas and benches.
Shrubbery and ivy for added greenery.
Variety of ground materials, including brick pavers,
long concrete pavers, mulch, and grass.
Possible water feature.
Concrete and brick planters with LED night lighting.

•

Openness for safety.

•

Visual boundaries for pedestrians.

•

Permeable areas for water drainage.

•

Street buffer zone.

•
•
•
•

Proposed Entertainment District
Center Street & Miller Ave.
•

Overview

The objective for the Entertainment District was to make a
clean and friendly pedestrian area that can be used as a public
gathering space for community events and festivities. As a
proposed amenity to downtown Bloomsburg it seeks to
revamp the existing Center Street and Miller Avenue by
repurposing their functions and improve Bloomsburg’s arts and
culture.

•

Design Elements
• Replace asphalt with new brick pavers.
• Small planter trees and shrubs for added greenery.
• Added street lamps.
• Outdoor string lighting.
• Signage and wayfinding, including banners.

Property Improvements

• Building Density
For buildings that are not appropriate density in the downtown;
• Determine if additional stories can be added
• Work with owners and the Town to find if the roofs can be utilized for outdoor space; such as a rooftop garden, eating area, rooftop bar,
or another venue accessible to the public
• Create venues that utilize rooftop space such as movie programs, art programs, learning programs, etc. Use as additional
community/greenspace in downtown
• Possible relocation or rebuilding of structures
• Possible incentive programs to aid owners

• Façade enhancements such as repainting, new awnings, improved building lighting, etc.
• Address buildings needing enhancement
• Blank wall solutions
• Develop a volunteer program, working with schools, the town, and contractors, for assisting in simple façade enhancements. These can
include repainting, helping with awnings, and cleaning.

Blank Wall Solutions
•

Blank walls in downtown Bloomsburg are
suggested be fixed using suitable and
approved designs utilizing different methods
in achieving this goal.

•

One of the most common ways is installing
artwork.

•

Landscape beds in front of blank walls with
planting materials that are sufficient to
obscure or screen over half of the wall’s
surface within a few years.

•

Installing a trellis with climbing vines or plant
materials.

•

Special building detailing that adds visual
interest at a pedestrian scale. Must use a
variety of surfaces as monotonous designs do
not meet a solution.

•

Another option is to build display windows
removing a part of the blank wall.

Potential Strategy
Bloomsburg Theater Ensemble
•

Currently
•

•

Potential Future Use
•

•

A large brick building with a theater sign displaying
production dates on one end. Also, includes blank
walls and a couple doors along with some display
cases. Relatively hidden behind Main Street on
Center Street and West Pine Ave.

A main destination for entertainment in Bloomsburg
and active participant during events and festivals.
Also, a community leader for the proposed
Entertainment District.

Improvements
•
•
•
•

Small scale façade improvements such as additional
materials, paint, awnings/sunshades, and lighting.
Fixing the building’s blank walls to improve friendly
and inviting atmosphere.
Burying the electric poles for safety and aesthetics.
Better signage and wayfinding.

Retail Strategies
• Brand Downtown (logo, signage, colors)
• Hours of Operation
• Capitalize on Special Events
• Focus on Customer Service
• Product Offerings
• Pricing
• Store/Building Management
• Marketing
• Showrooming
• Trends
• Support Local
• Community Special Events
• Provide Resources/Support System

Housing Development
Market & Above Market Rate Housing
• The housing survey included 570 total units in 9 properties.
The survey of the preliminary site effective market area found
that all of the rental properties in the area with greater than
24 units are purpose-built (individually-leased) student
housing. The existing market-rate properties in Bloomsburg
are small, typically 2-6 units, and most of these may be
categorized as older and functionally obsolete.
• In a report by the Institute of Public Policy and Economic
Development found “41 percent disagreed or strongly
disagreed that there is appealing housing in Downtown
Bloomsburg”.
• Bloomsburg should look to introducing market and above
market rate housing within the community.
• Provides professional housing in Bloomsburg where it is
greatly needed in the market.
• This can help to establish a better local economy by bringing
in consistent revenue and generating more jobs within the
community, both short and long term.
• The estimated one-year impacts of building 100 rental
apartments in a typical local area include; $11.7 million in
local income, $2.2 million in taxes and other revenue for local
governments, and 161 local jobs.

Encourage Development
•

Create New Building Architectural Covenants
•

•
•
•

•

•

•

Bloomsburg must incorporate new building design standards
into zoning regulations before new construction and
renovations.
Façades receive the most attention in downtown Bloomsburg
and are a public ‘face’ supporting town life.
Ground floor must be non-residential permitted use.
Must be at suitable levels of density in relation to the zoning
district. Downtown area a minimum building density/height
of at least three levels.
Should incorporate appropriate building materials into
downtown. Encourage the use of high-quality building
materials that minimize maintenance cost and provide visual
interest to the street. Also, to promote the use of locally
sourced and sustainable building materials.
Façade widths should be improved in Downtown. Small scale
articulation techniques are usually sufficient to reduce the
perceived scale of buildings, add visual interest, and add to
the pedestrian environment. Larger buildings need greater
articulation.
Include a proper or generous amount of window glazing on
the street front side, especially at the main Ground Floor
entry and pedestrian entrances required often on primary
streets in Downtown.

Encourage Development
(Cont.)
•

Building Re-Use Program
•

•
•

•

•

Suggested that Bloomsburg establish a re-use program
where possible, and appropriate, to do so utilizing
incentives to assist owners.
Buildings should be structurally sound or fixable, and a
suitable level of density.
If in the downtown it should be consistent in using
retail or office space on the ground floor, while upper
levels should function as market/above market rate
housing, office space, or another proper use.
When re-using an existing building it should comply, as
best as possible (must be satisfactory), with new
Building Architectural Covenants for utilizing different
methods in achieving this goal.

Incentive Programs
•

•
•

•
•

Bloomsburg must look at practices of short-term
income generation vs. long-term policies to encourage
growth within the community.
A strategic key in helping with the revitalization process
of downtown Bloomsburg.
Such strategies include; property tax rebates, low
interest loan programs, façade grant program, building
re-use incentives, streetscape incentives, supplies
program, etc.
Should be incorporated to help businesses grow and
strengthen the retail industry within the community.
Adjust incentives accordingly using data and findings for
future development.

Stakeholder Engagement
•

Town Hall
•
•
•
•

•

Bloomsburg University
•

•
•
•

•

Town Hall is a critical partner in Downtown
revitalization
Willingness to invest in infrastructure
improvements
Development/modification of regulations
Business/development incentives
Bloomsburg University is a fundamental part of
the town as a whole. The Town of Bloomsburg
should look to increase collaboration with the
University in annual events such as concerts,
festivals, etc.
Should involve the students as well as the faculty
and administration into the process.
Is an economic engine in which both parties
should look to supporting the other.
Doing this could increase sales, bring in new
customers, and help increase the reputation of
businesses.

Keep the Public Informed
•

Public meetings should be held to provide
information to businesses and the general public
on parking management, development projects,
and significant issues

Bloomsburg Strategic Plan
Executive Summary
1. A Priority Matrix for Bloomsburg gives the community a list of actions it should take to improve its
Downtown, and a relative time frame it should look towards for accomplishing those goals
•

Goals are broken down into three timetables
1. Immediate Actions
(One to three years)
2. Short-Term Actions
(Three to five years)
3. Long-Term Actions
(Five or more years)

2. The Master Plan shows graphically opportunities that Bloomsburg should look towards in the future
and as the community grows. It is merely an informed roadmap based on the findings in the report.
3. Enhanced public amenities are designed to help revitalize downtown Bloomsburg as well as fulfill
community needs such as gathering space, parks and greenspace, arts and culture, improved
pedestrian and vehicle safety, and overall aesthetics. The following parameters will help for future fund
raising / budgeting.
•

Public Square: Overview (increased pedestrian use/safety, additional greenspace and landscaping, material changes and
layouts, more parking.)

•

Entertainment District: Overview (resurfaced roadway, ample lighting, landscape enhancements, signage/wayfinding,
arts and culture.)

•

Pocket Park: Overview (central water feature, brick planters and benches with wood seating, back wraparound feature
wall, brick and concrete paver base, small-scale trees/shrubs/flowers.)

•

Roundabout: Overview (pedestrian pathway, safety features, lighting, central feature, landscaping and materials.)

Bloomsburg Strategic Plan
Executive Summary
4. The sidewalk analysis shows an overall need for further improvement within downtown Bloomsburg
varying from a range of minor to large scale enhancements, such as street furniture, greenscape and
planters, kiosks, cracking, unevenness, and obstructed walking zones. This should be addressed as a
priority within the next three to five years.
5. The Parking Study done by the Bloomsburg University, with support from around the community,
indicates low overall parking percentages within the downtown area. Some areas are in or near the
target range but may differentiate from weekday to weekend, while others are consistently below full
utilization. However, pushing solutions for any future planned projects or increased use in the
downtown will need to be addressed.
6. Recommended retail strategies for businesses in Bloomsburg to utilize.
•

Strategies are incorporated into eight categories.
1. Business Hours
: (Make your business hours customer friendly.)
2. Customer Service
: (Be friendly and well informed of your products.)
3. Selection
: (Stay up to date on products and hold specials.)
4. Prices
: (Research and compare prices against other companies.)
5. Buildings
: (Keep your building clean, and remember curb appeal is important.)
6. Marketing
: (Utilize various methods to market, especially social media.)
7. Trends
: (Research new trends and implement new ideas once in awhile.)
8. Local
: (Remember why you are here and help each other.)

Thank you to our supporters!
Main Street Visionaries
($10,000+)

Thank you to our supporters!
A complete list of contributors is available on our website.

Community Leaders
($1,000 - $9,999)
Boy Family
Columbia-Montour Visitors Bureau
Drs. David & Robbie Soltz
Derr, Pursel, Luschas & Naparsteck, LLP
Duane & Sue Greenly
The Exchange
Facility Design and Development
First Keystone Community Bank
FNB Bank
Greenly Family Foundation

Hummel Family
Kile & Robinson, LLC
The Magee Foundation
Mark Gardner
Liz Masich, Key Partners Realty
Larson Design Group
Sandy Davis, Mayor
Service 1st Federal Credit Union
Wagner’s Trophies & Engraveables
Wesley United Methodist Church

We look forward to continuing to contribute to progress in the

Town of Bloomsburg, PA.

